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BBA 1st SEM SYLLABUS 

Session 2020-2021 
101. AECC 1:Environmental Studies 

As per the syllabus recommended by the University for the current session for all Honours Students. 

102. CC- 1:Fundamentals of Management & Organisational Behaviour  
Course Objective: To acquaint the students with the fundamentals of managing business  

and to understand individual and group behavior at work place so as to improve the  

effectiveness of an organization. The course will use and focus on Indian experiences,  

approaches and cases  

Course contents:  

Unit I  
Basic forms of Business Ownership; Special forms of ownership: Franchising, Licensing,  

Leasing; Choosing a form of Business ownership; Corporate Expansion: mergers and  

acquisitions, diversification, forward and backward integration, joint ventures, Strategic  

alliance.  

Evolution of Management Theory. Managerial functions and Roles. Insights from Indian  

practices and ethos.  

Unit II  
Overview of Planning: Types of Plans & The planning process; Decision making:  

Process, Types and Techniques. Control: Function, Process and types of Control;  

Principles of organizing: Common organisational structures; Delegation &  

Decentralization: Factors affecting the extent of decentralization, Process and Principles  

of delegation.  

Unit III  
Importance of organizational Behaviour. Perception and Attribution: Concept, Nature,  

Process, Personality: Personality: Learning: Concept and Theories of Learning,  

reinforcement, ,. Motivation: Concepts and their application, Need, Content & Process  

theories, Contemporary Leadership issues: Charismatic, Transformational Leadership.  

Emotional Intelligence  

Unit IV  
Groups and Teams: Definition, Difference between Groups and teams; Stages of Group  

Development, Group Cohesiveness, Types of teams. Analysis of Interpersonal  

Relationship: Transactional Analysis, Johari Window  

Organisational Power and Politics: Nature of organisational politics. Conflict: Concept,  

Sources, Types, Stages of conflict, Management of conflict,  

Readings:  
1. Gilbert: Principles of Management, McGraw Hill.  

2. Greenberg Jerald and Baron Robert A.: Behaviour in Organisations:  

Understanding and Managing The Human Side of Work, Prentice Hall of India.  

3. Kaul Vijay Kumar, Business Organisation & Management - Text and Cases,  

Pearson.  

4. Kaul, Vijay Kumar, Management- Text & Cases, Vikas Publication.  

5. Kavita Singh: Organisational Behaviour, Vikas Publication.  

6. Koontz & Heinz Weihrich: Essential of Management, McGraw Hill  



103. CC – 2:Statistics for Business Decisions  
Objective: To familiarize the students with various Statistical Data Analysis tools that  

can be used for effective decision making. Emphasis will be on the application of the  

concepts learnt.  

Course contents:  
Unit I: Measures of Central Value: Characteristics of an ideal measure; Measures of  

Central Tendency - mean, median, mode, harmonic mean and geometric mean. Merits,  

Limitations and Suitability of averages. Relationship between averages. Measures of  

Dispersion: Meaning and Significance. Absolute and Relative measures of dispersion -  

Range, Quartile Deviation, Mean Deviation, Standard Deviation, Coefficient of Variation,  

Moments, Skewness, Kurtosis.  

 

Unit II: Correlation Analysis: Meaning and significance. Correlation and Causation,  

Types of correlation. Methods of studying simple correlation - Scatter diagram, Karl  

Pearson’s coefficient of correlation, Spearman’s Rank correlation coefficient, Regression  

Analysis: Meaning and significance, Regression vs. Correlation. Linear Regression,  

Regression lines (X on Y, Y on X) and Standard error of estimate.  

 

Unit III: Analysis of Time Series: Meaning and significance. Utility, Components of time  

series, Models (Additive and Multiplicative), Measurement of trend: Method of least  

squares, Index Numbers: Meaning and significance, problems in construction of index numbers, 

methods of constructing index numbers-weighted and unweighted,  

 

 

Unit IV: Probability: Meaning and need. Theorems of addition and multiplication.  

Conditional probability. Random Variable- discrete and continuous.  

Probability Distribution: Meaning, characteristics (Expectation and variance) of  

Binomial, Poisson, and Normal distribution.  

 

Unit V: Hypothesis testing: Concept; Level of Significance; Process of testing; Test of  

hypothesis concerning Mean; Test of hypothesis Normal Z test & t test for single mean.  

Readings:  

1. S.P. Gupta (S.P.): Statistical Methods, Sultan Chand & Sons, 34th Edition.  

2. Richard Levin & David Rubin : Statistics for management, Prentice Hall.  

3. Anderson, Sweeny & Williams: Statistics for Business and Economics,  

South Western.  



104. GE – 1:ENTREPRENEURSHIP DEVELOPMENT  
Objective:This course provides students with a solid introduction to the entrepreneurial  

process of creating new businesses , role of Creativity and innovationin Entrepreneurial  

start-ups,manage family-owned companies ,context of social innovation and social  

entrepreneurship and issues and practices of financing entrepreneurial businesses.  

 

UNIT-1 ENTREPRENEURIAL MANAGEMENT  
The evolution of the concept of entrepreneurship, John Kao’s Model on Entrepreneurship,  

Idea Generation, Identifying opportunities and Evaluation; Building the Team /  

Leadership; Strategic planning for business; Steps in strategic planning, Forms of  

ownership – Sole proprietorship; partnership; limited liability partnership and corporation  

form of ownership; advantages/disadvantages, Franchising; advantages/disadvantages of  

franchising; types of franchise arrangements; franchise contracts; franchise evaluation  

checklist, Financing entrepreneurial ventures; Managing growth; Valuation of a new  

company; Harvesting and Exit Strategies; Corporate Entrepreneurship  

 

UNIT-2 ENTREPRENEURSHIP, CREATIVITY AND INNOVATION  
Stimulating Creativity; Organisational actions that enhance/hinder creativity, Managerial  

responsibilities, Creative Teams; Sources of Innovation in Business; Managing  

Organizations for Innovation and Positive Creativity.  

 

UNIT-3 SOCIAL ENTREPRENEURSHIP  
Introduction to Social Entrepreneurship; Characteristics and Role of Social  

Entrepreneurs; Innovation and Entrepreneurship in a Social Context; Start-Up and Early  

Stage Venture Issues in creating and Sustaining a Non-profits Organization; Financing  

and Risks; Business Strategies and Scaling up.  

 

UNIT-5 FINANCING THE ENTREPRENEURIAL BUSINESS  
Arrangement of funds; Traditional sources of financing, Loan syndication, Consortium  

finance, role played by commercial banks, appraisal of loan applications by financial  

institutions, Venture capital.  

Readings  
1. Burns, P. (2001). Entrepreneurship and small business. New Jersey:Palgrave.  

2. Drucker, P. F. (2006). Innovation and entrepreneurship: Practice and principles.  

USA: Elsevier.  

3. Gersick, K. E., Davis, J. A., Hampton, M. M., &Lansberg, I. (1997) 


